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Driving Circularity: Exploring ESPR, Digital Product Passports, and Circular
Design Certifications

Ecodesign plays a key role in making products more sustainable, repairable, and
recyclable. This session will delve into the Ecodesign for Sustainable Products
Regulation (ESPR) for apparel and textiles, exploring how certifications and digital
product passports can support brands in meeting these new requirements while
fostering transparency and circularity.

Speakers
e Lucy Murphy, Testex
e Natasha Franck, EON
e Dacie Meng, Ellen MacArthur Foundation
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SUMMARY

Introduction

Dacie Meng introduced ESPR, which came into force in July 2024, emphasizing its
focus on product design to drive upstream change. She outlined its key components:
ecodesign requirements, digital product passports (DPPs), and the destruction of
unsold goods, initially targeting apparel and footwear. Textiles, mattresses, furniture,
and tires are expected to be among the first priority sectors.

Natasha, CEO of EON, highlighted the transformative potential of product
intelligence and DPPs beyond mere legislation, seeing them as the "beginning of
the World Wide Web of things." EON, as a technology partner to the EU Commission
on the Cirpass 2 pilot, is at the forefront of developing the technological architecture
for DPPs, enabling brands to monetize products throughout their lifecycle through
initiatives like one-click resale.

Lucy from Testex explained the foundational role of product certifications, like
OEKO-TEX Standard 100, in meeting ESPR requirements. She noted that
certifications provide third-party verification for chemical management, durability,
repairability, and recyclability, helping brands achieve compliance and communicate
their sustainability commitments.

Looking Ahead

Panelists anticipate
increased accountability
and transparency. Lucy
foresees a harmonized
legal framework across
EU member states,
making certifications a
crucial tool for
compliance rather than
just a differentiator.
Natasha predicts a shift
in how brands manage
product data, moving
towards a "product
relationship management system" (PRM) where a single product ID drives both
commercial value and sustainability goals. This approach allows brands to use
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https://cirpass2.eu
https://www.oeko-tex.com/en/our-standards/oeko-tex-standard-100
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product data holistically to meet various legislative requirements globally and to gain
real-time insights into product performance.

The discussion also touched on the global ripple effect of EU legislation, influencing
policy and business practices worldwide. Natasha emphasized an "inside-out"
approach for brands: organizing product data to drive multiple use cases and
legislative compliance efficiently.

Customer Experience

Natasha showcased EON's "one-click resale" feature, which streamlines the resale
process for consumers and creates new revenue streams for brands, fostering a
continuous relationship beyond the initial sale. Lucy added that certifications will
make sustainability more visible and actionable for consumers, raising industry
standards and combating greenwashing.

Questions

Natasha explained how EON integrates with existing product data systems and
generates unique serialized |Ds for millions of products, enabling end-to-end
traceability. She confirmed that DPPs are already being rolled out by major brands
and are designed to penalize overproduction and incentivize the reduction of unsold
goods, with reporting obligations and real-time data informing accountability. While
EON doesn't conduct LCA calculations itself, it integrates with third-party partners to
provide environmental footprint data within the DPP
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